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Kapa haka and identity
 What the numbers tell us 

Kapa haka Whakapapa 

Embracing our culture

The data here refers to people aged  
15 years and over of Māori ethnicity 
and/or descent. 

Took part in kapa haka as a performer (estimated %).

15 to 24
Rangatahi (young people) are the age group 
most likely to participate in kapa haka. 
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Took part in kapa haka as a performer
(estimated %)

Provided unpaid help to a kapa haka group or event 
(estimated %)

1 in 6
 Māori took part in kapa haka.

60%
of Māori had discussed or 
explored their whakapapa.

50%
of Māori had sung a Māori song, performed 
a haka, or given a mihi or speech. 

86%
said they knew their iwi. 

98%
said they felt connected to their 
tūrangawaewae (of those who 
thought of their ancestral marae 
as their tūrangawaewae).

25 to 44 years
Māori aged 25 to 44 years were  
most likely to have tā moko. 

This infographic was developed to illustrate key results from: 

•	 Te Kupenga 2018, for people of Māori ethnicity and/or descent aged 15 years and over. 
•	 Wellbeing statistics 2021, for people of Māori ethnicity aged 15 years and over.
•	 Tatauranga umanga Māori 2023, which presents information on two subsets of Māori businesses that 

contribute to Aotearoa New Zealand’s economy: Māori authorities (MAs) and other Māori enterprises (OMEs).
•	 Responses relate to the 12 months prior to the sample periods for Te Kupenga 2018 (June – September 2018) 

and Wellbeing Statistics 2021 (April – August 2021). Note that the sample period for Wellbeing Statistics  
2021 was impacted by COVID-19.

Māori 
activities and 
ways of acquiring 
te reo Māori 

Ways of acquiring te reo Māori. 

Listening and speaking to parents or other people living at home: 58.9%

Listening or speaking with relatives, friends or neighbours not living with you: 68.3%

Going home with your iwi or hapū area(s): 47.2%

Kōhanga reo, Kura Kaupapa Māori or Wharekura: 34.1% 

Other primary, secondary or Māori boarding school: 51.5%

Study at Māori wānanga: 28.5%

Study at other tertiary institutions such as university or polytech: 21.5%

Going to hui and listening to te reo Māori being spoken: 63.4%

Work or community based courses: 27.5%

Teaching yourself: 61.5%

Almost 50%
of Māori taught or shared Māori culture with others.

Over 50%
More than half of Māori had  
been to a marae in the last 12 months.

Kaupapa Māori 

33%
said they wore Māori branded clothing 
and 50% said they wore Māori jewellery.

Wāhine Māori were more likely to attend a Māori festival or event.

45%
Kapa haka is a key 
contributor to the 
Māori tourism industry 
with arts and recreation  
services making up 
roughly 45% of Māori 
tourism businesses.


